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SYNOPSIS 

• New heritage foundation 
Ending period poverty 
campaign launched in 2016 
after not just hearing about 
girls being absent from 
school during their menses 
but the lack of education 
around menstruation was 
found to missing  too, which 
have impacted a girl child 
negatively denying her, her 
right to menstruate with 
dignity. 
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OBJECTIVES 
 

• To provide relevant 
education around the topic 
of menstruation. We 
believe that period poverty 
wont end with just handing 
out a pack of sanitary pads 
but with education and 
skills development training.  
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ACTIVITIES 

Before program 
Evaluation 

Process  

 Student views 
and input  

Educational 
program  

Making of 
reusable 

sanitary pads 

After program 
Evaluations  
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PARTNERS  

BRIGHTS HARDWARE 

EAT SMART ORGANICS 

KICKSTART DIGITAL 

Genderlinks  

MAZARS  

https://youtu.be/fwdGtq_
Avjw 
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BUDGET   

 
 

  Amount in R 

Project total  R2000000 

Amount allocated to female beneficiaries  R1850000 

    

    

Amount contributed in cash or in kind by partner 

organisations (please specify) 

 57000 

    

TOTAL  R1943000 
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BENEFICIARIES   

 
 

Category Women Men Total  % 

Women  

Direct beneficiaries   10000    10000  100 

Indirect beneficiaries (e.g. 

through other networks) 

   1000

0 

 10000   

Online beneficiaries (e.g. website 

access, mailing lists, scholarly 

articles) 

 3000  1000  4000   

Total   13000  1100

0 

 24000   
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MONITORING AND EVALUATION 

• We do a survey with key stakeholders such as the 
teacher and community leaders working with the 
kids most affected and absent during their menses. 
This we do before we start the program and we get 
the girls participating to write down their goals and 
dreams as we use this as a tool of accountability in 
the program. 

• We then do another evaluation with the teachers 
every two months after the program to evaluate any 
changed behaviour and school attendance since the 
program.   
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RESULTS 

Menstruation is known to be a 
taboo topic that have many male 
figures refusing to be included in 
any discussion about periods. This 
have led many girls and women for 
generations believe there is 
something wrong with them and 
that they are not been made whole 
and to keep their menses a secret 
which is an untrue statement and 
during our outreach with our 
grogram that includes boys we had 
many male figure hand out sanitary 
pads with us which is what our 
outreach is about for society to be 
ok with us menstruating and to put 
and end to the stigma, violence and 
shame against women . 
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CHALLENGES AND LESSONS LEARNT 

• Our main struggle have been financial stability to keep going with 
our initiatives and not to have gabs in our outreach. The other 
challenge was that we were unable to do any form training and 
engaging with our beneficiaries which was prohibited during lock 
down and access to schools and it was more evident that( Period 
poverty have become a pandemic to many girls in underserved 
communities during covid-19  that needs to be eradicated)  

• The lesson learnt was to keep going and be visible and continue to 
seek financial assistance through funding opportunities and 
creating campaigns. We have also made sure if we could not do the 
training, that we included talks around menstruation at the schools 
that would allow us  and community outreaches as well. 

• To be consistent in the work we do because ending period poverty  
is collective and must be led by willing leadership, committed 
institutions, accountable providers of sanitary pads and an overall 
society that’s ready to unlearn menstrual stigma 
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SUSTAINABILITY AND REPLICATION 

• The sustainability of our all our program is to do the 
empowerment initiative that will add value to the girls 
child and the community she lives in through  our 
program and create financial sustainability for this 
program to eradicate to continues violence against girls 
which denies them the right to menstruate with dignity. 

 

• There is space for collaboration for other organization 
doing similar work to form greater partnerships as there 
is still so much to do to end period poverty and the work 
is overwhelming for one organization.  
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NEXT STEPS5 

• To maintain a sustainable 
program that  keeps 
empowering women and 
girls. Educating society to 
end the violence against 
women and girls due to 
menstruation. 

• Get more funders on board 
financial support to take 
our program to all 9 
provinces of South Africa 
then into Africa  as this is a 
silent cry and impacts 
every young girl and 
women directly and it 
needs to end. 
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